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our mission is...
Empowering creative minds to tell your story, better.



The way consumers are making  
buying decisions has changed

People want more information.



The way information is being 
consumed has changed

Cisco estimates by 2020, 82% of all information consumed online will be video.



Video production is more accessible and more affordable than ever.

The way video content is being 
created has changed



Have you prepared for today’s wild west?

Now, the way people work is 
changing



The 
Gig 

Economy 

is a reflection of people’s desire to be independent, 
have flexibility in their professional lives and maintain 
work-life balance. Simply put - it means ultimate 
flexibility, for workers and companies alike...

+ offers an abundance of options.



Would you prefer 48,000 options or the right option?

48,000+ Videographers (Skill Set Ranges)

It’s estimated, by 2020, that there will 
be 48,000+ freelance videographers 
operating in the Gig Economy (US). 



In a world where Uber & Lyft have made 
ride sharing and taxiing more accessible, 

affordable and higher quality…



In a world where Air BnB has made 
travel and lodging more accessible, 

affordable and higher quality…



We believed it was time someone made 
visual storytelling more accessible, 
affordable and higher quality, too.



Who’s been telling your story?



What if you could have the benefits of all three... under one roof?

Production
Company

Professional and 
consistent work

Freelancer
Local understanding 
and generally more 
affordable

In-House Team
Deep brand understanding and

faster turn-around



Welcome to our house



Imagine having the benefits of 
an in-house team, without the 

salary burden. By partnering 
with LMH, we become your 
brand’s personal creative 

think-tank that ensures all 
your video and photo content 

needs are brought to life.

In-House 
Commitment

Every brand has an image, 
story and culture that grows 

over time. This is why we 
spend time continuing to 

learn about you through out 
our relationship - so that we 
can effectively tell your story 

today... and tomorrow.

Premium 
Productions

We put an emphasis on our 
robust vetting, on-boarding, 
and training process to build 

elite teams of creators across 
the country. This ensures 

the highest quality work and 
experience, no matter which 
part of the country you’re 

working with us in.

National Vetted 
Talent Network



Our team of creatives are put 
through a rigorous screening 
and training process which 
was designed with you in 
mind. This way you can 

focus on what matters most 
-  telling your story.

the team1

Connecting is a critical 
component in storytelling. 

That’s why we are fanatical 
about investing our time 

to learn about your wants, 
needs, and desires so that 

we can build on them as we 
grow together.

your story2

Once we identify what you’re 
looking to accomplish it’s our 
duty to create the best visual 
representation of your brand 

through our lens.

illuminate3

theblueprint
H o w  w e  b u i l d  a n d  g a i n  t h e  t r u s t  o f  o u r 

c l i e n t s ,  a n d  e v o l v e  i n t o  p a r t n e r s



Where the time, energy, and 
effort turn to magic and we 

are able to bring your story to 
life!

final cut5

We don’t stop here. 
Feedback is only useful if 
it’s put to use hence why 
we continue building out 

your vision so that you can 
accomplish what’s truly 

important.

feedback6

It’s time to have 
fun with it. Lights, 
Camera, Action! 

filming4

W e  b e l i e v e  y o u  s h o u l d  b e  i n  c o n t r o l  o f
y o u r  s t o r y … w e  j u s t  h e l p  y o u  t e l l  i t ,

b e t t e r .

theblueprint



Red Bull Drop In Tour Wisconsin Football Vincero Collective Skybound Horizon 
Trampoline Ghastly Crank Dat LA Showcase Passport Teaser

LMH ORIGINAL PRODUCTIONSEVENT RECAPS COMMERCIALS & ADS MUSIC & ENTERTAINMENT

storiesour favorite just for you

http://www.youtube.com/watch?v=I50RFiHs4tA 
http://www.youtube.com/watch?v=8TZYZ525xHc
http://www.youtube.com/watch?v=XpXDZK8C-p8&feature=youtu.be
http://youtu.be/kHeMrgPZbFM
http://youtu.be/2iWMWpNS9tI
http://www.facebook.com/crankdat/videos/655880211266706/
http://www.facebook.com/campus.lens/videos/2017065828537581/
http://www.youtube.com/watch?v=PxaV0vo_wYQ


ourstory
It all started back in early 2016, as a collective of passionate storytellers, when 
we recognized a need for improvement in the way Collegiate Greek Life 
was portrayed nationally. Realizing that we could serve as a positive PR 
platform for Greek organizations through our premium visual productions, 
we got to work as Campus Lens. 

As we dove headfirst into telling their stories in the most impactful way 
possible, we quickly recognized that the nature of the 
production space was changing. There were thousands 

of new freelancers entering the industry, but no where to locate 
them and no way to be certain that you are working with the 
best of the best. So we developed strict recruitment and vetting 
guidelines, along with robust on-boarding and training programs 
to ultimately create a platform made up of the best in photo 
and video production. Before we knew it, companies and 
brands of all sizes started reaching out, asking if we could 
create engaging visuals to help tell their stories. It was at this 
time that we realized we had outgrown our Campus Lens 
brand...



ourstory

Thus, Lens Media House 
was born -  a new age production house with the desire to 
produce edgy, captivating, & impactful content to help bring your 
story to life through modern day visuals. We take pride in forming 
partnerships with our clients in order to bring a “in-house” level of 
commitment, while simultaneously providing the flexibility and 
reach of an elite, nationwide network of talent. Ultimately, this has 
enabled us to produce consistent, on-brand content from coast 
to coast. Branding Videos,  Ads, Promotional Content, Event 
Recaps, Social Content, Testimonials, Educational Pieces, & 
Photography,… all under one roof.



Your search ends here
so your story can 
begin... 
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